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 II
Abstracts  
This paper takes it as a topic that traditional mass media guides the Internet 
public opinion, comprehensively inspects the present Internet public opinion's 
character and the guidance situation that traditional mass media to the Internet public 
opinion in our country under the new historical condition, it also points out the 
deficiency and cause which exists in this guidance process. The article ends with its 
own view on which the traditional mass media how to guide the Internet public 
opinion. 
This article holds that our internet users are mostly composed of young people 
who received the low education and income in the longer future. Besides, the Internet 
public opinion will focus on fields such as the gap in wealth and system fairness for a 
long time. So the task shouldered on the traditional mass media will be more urgent. 
With the rapid development of China's network, the interaction between 
traditional mass media and Internet public opinion has reached a new peak, but, under 
the influence of different media ideas, Our traditional mass media, especially the party 
publication still pays main attention on the national propaganda, on the other hand, 
relatively ignores the guidance process of the Internet public opinion, which resulting 
in two fields of public opinion; Moreover, because lacks the ability to accurately grasp 
the essence of Internet public opinion, the traditional mass media still unclear the role 
and oversimplifies the methods in the process of the guidance, which weakened the 
guidance effect. 
Finally, embarked from the reality, this article proposed that currently traditional 
mass media must abide by some basic principles and methods which should be 
followed to guide the Internet public opinion, correctly including: adhere to the basic 
principles of the party spirit; adhere to the basic principles of mass line as well as 
respect the basic law of developing Internet public opinion and so on. 
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就在党中央提出号召的同时，业界学界也纷纷采取行动响应。如 5月 18 日，
中国记协召开全国新闻网站负责人研讨会，会后签署了《全国新闻网站坚持文明
办网，净化网络环境自律公约》。又如 10 月 26 日，“中国青少年网络发展论坛”
以“创建绿色网络、创意网络、和谐网络”为主题展开研讨；就连全国哲学社会
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